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Abstract 

 

The need for financial assistance has been more pressing in the 

country during the post-pandemic period. Students have been 
looking for ways to keep up with the increasing tuition fees while 

being able to focus on their studies. Student loans are an option 

for funding their education. This study aims to determine the 
perceived level of awareness of College of Business Administration 

students of the University of the East - Manila on student loans. 

This study is a quantitative research method and a descriptive 
research design. A stratified random sampling was used to 

determine the number of respondents from the five programs 

under the College of Business  Administration's  first  and second 
year students. The survey questionnaire was distributed through 

Google Forms and hard copies to gather data. According to the 

257 respondents, the results show that they are fairly 

knowledgeable about student loans. It was also concluded that 
students gather more information on these loans through social 

media. However, results also show that the respondents are not 
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aware of the university's partnership with other lending 

institutions due to lack of promotion. 
 

Keywords: student loans, lending institutions, awareness 

 

 
In March of 2020, COVID-19 caused an unprecedented 

global health emergency. An inconceivable widespread terror 

swept over the whole world with people particularly worried about 
their finances. Nevertheless, many remained hopeful that life will 

go on however difficult it may be. Filipinos, for example, work 

extremely hard exploring all possible sources of financial 
assistance.   The resilience that Filipinos are so widely known for 

can only take them as far as the available resources that they 

have.  Philstar (2020) revealed that around 44,000 undergraduate 
students opted not to enroll in 2020 due to economic constraints.  

 

Students from the University of the East are no exception 
as they continue to reel from the pandemic’s considerable 

economic impact.  One article from The UE Dawn (2021) reported 

the discontinuation of the University President Scholarship which 

has been a source of financial assistance to indigent but 

academically deserving students. These students have no other 
choice but to explore other possible alternative means to pay for 

their tuition and pursue their studies.   

 
Further adding to the woes of the students is the 

implementation in the academic year 2023-2024 of the Tuition 

and Other Fees Increase (TOFI). Financial problems have 
remained even as the pandemic is coming to an end. The 

cessation of scholarship grants and the tuition fee increases have 

exacerbated the financial situation of the students. Loans have 
become an alternative source of funds for these students to enable 

them to pay their tuition and pursue their studies to completion. 

There are also few institutions such as Bukas PH that provide a 

flexible way for students to pay their tuition. Bukas PH has been a 
partner of the university since 2021, and has since been giving 

generous loan offers to the students. 

 
This study sought to determine the level of awareness of 

CBA students about loans provided by various programs and their 
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policies. The study also gives the demographic profile of the 

respondents, their level of awareness, and the factors that could 
possibly affect the level of awareness such as  social influence, 

social media, financial status, and UE Institutional Orientation. 

Results of this study could be used as basis for recommendations 
that could assist students facing financial difficulties and 

providing means to help them achieve their goals of completing 

their studies in the university.   

 
Review of  Literature  

 

 Rau (2018) presented many different resources that 
students can use to help them pay their tuition in college. The 

level of awareness of these resources varies with the possible lack 

of knowledge causing undue financial stress to students during 
and even after college. Several factors could affect this awareness 

of students.    
 

Lootens and Acosta (2019) revealed that student loans in 
New York City are rarely noticed because of a lack of information 

on the subject matter, prompting their local government to launch 

a campaign to raise awareness on student loans. The campaign 
has successfully helped individuals to know their rights and 

responsibilities in availing of student loans, including payment 

options.  
 

Zoleta (2022) discussed how the COVID-19 pandemic has 
significantly affected education. Not only has it confined students 

to their homes, but it has also compelled many of them to stop 

their schooling for money-related reasons. 
 

How student loans are packaged and advertised could play 

a role in student loan awareness. It is possible that awareness 
about the student loan program is affected to a large extent of how 

the student loan program is advertised and promoted.  

 
Hales (2021) stressed that student loan debt is an 

incessant topic among financial professionals, policymakers, and 

even the average individual considering attending school. While a 
college education can play a role in an individual’s well-being by 
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building on their human capital as will be mentioned in the 

theoretical framework, the debt that comes with it may negatively 
impact one’s financial well-being. It is possible that the students’ 

search for financial well-being can significantly encourage them to 

explore financial assistance. 
 

Felipe (2022) mentioned government efforts to enable 

Filipinos to recover from the effects of COVID-19 on the economy 

such as the proposal of Sen. Manuel “Lito” Lapid to give long-term 
personal loans to college students to help them with their living 

expenses. Lapid said that the Senate Bill 274, once signed into 

law, would mandate the national government to set up a loan 
guarantee fund on student loans provided by the Development 

Bank of the Philippines and the Land Bank of the Philippines. 

Aside from the government, there may be other institutions that 
provide some form of financial assistance to students, such as 

loans, that could be payable after graduation.    
 

The concept of loans is taught in financial courses offered 
in the university, such as Credits and Collection. However, these 

courses are only offered to students majoring in Financial 

Management. According to Fischietto (2016), students enrolled in 

financial courses are more knowledgeable about loans.  

 

A study by Stutz (2019) revealed that students who major 

in Finance and Accounting are expected to manage their debts 
better than those from other business majors. 
 

 Markle (2019) mentioned that financial literacy is 

correlated with the awareness of debts. It is possible that students 
who have completed financial courses, particularly those majoring 

in Financial Management, are more likely to be aware of student 

loans than those majoring in other business programs. 
 

 A study by De Gayardon et al. (2019) used variables such 

as family as the unit of analysis for socioeconomic background. It 
was a considered factor and contributor to borrowing behavior.   
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According to the Philippine Institute of Development 

Studies (2022), there are seven classes based on monthly family 
income, shown below.  

 

Classes Income Range 

Poor Less than P10,957 

Low Income From P10,957 to P21,194 

Lower Middle Income From P21,194 to P43,828 

Middle Class From P43,828 to P76,669 

Upper Middle Income From P76,669 to P131,484 

High Income From P131,484 to P219,140 

Rich More than P219,140 

 
 Socio-economic status could be a very important 
determinant of awareness of loans available in the university. 

Recent adjustments in college financing policies have also led 

students to take up student loans. 
 

 Studies from the past proved that peer or social influence 
had been considered a contributing factor to students’ behavior 

toward student loans. As stated by Stutz (2019), college students 

tend to spend more time with their peers than with their family 
members, which affects how they make important decisions in 

their life.  
 

 A study conducted by Fan & Chan (2019) described the 
perception of young adults on loan commercials, wherein 21 out 

of the 38 interviewees confirmed that personal loan 

advertisements made no impact on them. The study mentioned 
above also explained how loan advertisements are misleading. 

Another study by Roth (2022) corroborates the former, stating 

that the marketing of student loans usually omits the disclosure 
of important facts which diminishes the appeal of these 

advertisements.  
 

 Past studies such as those of Lusardi (2019) showed how 
certain factors such as gender, age, and background in finance 

influence  one’s  behavior  on student loans. Many similar studies  
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have been conducted in the US but local studies on loan 

management are lacking.  
 

Theoretical Framework 
 

There are two theories that help support and explain the 
students' level of awareness toward student loans. The first is the 

human capital theory which refers to the idea of increasing one's 

productivity and efficiency through a greater focus on education 

and training. The importance of higher education as an 
investment in human capital that leads to economic benefits 

makes student loans a vital means of funding such an investment 

(Mbah, 2022). 

 
 The second theory called the Tinto Student Departure 

Theory was developed by Vincent Tinto in 1975 and states that 

students need integration into formal (academic performance) and 

informal (faculty/staff interactions) educational systems and 
extracurricular activities and peer-group interactions social 

systems to persist.  This implies that students have collaboration 

with the academic and social structures of their institutions. 
Mbah (2022) mentioned that Tinto's theory stresses the role of 

student retention in ensuring college completion, thus, leading to 

a higher probability of securing a job and paying off student debt. 
This study is anchored on these theories in determining the  

factors that can affect the students’ academic and social 

structures of their institutions.  

 
 The second research question on the level of awareness of 

the respondents regarding student loans is based on the academic 

performance that was earlier mentioned in Tinto’s theory. The 
third research question on the factors that affect the level of 

awareness of the students in terms of social influence, social 

media, financial status, and UE-Manila Institutional Orientation 
is based on how social factors influence a student’s decision-

making particularly in the subject of loans.  

 
 The feedback section of the research instrument is 

supported by the Human Capital Theory. The questions on the 

feedback of the respondents toward the loans and the proactive 

approaches needed to be done align with the theory’s statementon 
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the importance of a proper education, which also includes the 

proactive approaches on student loans. The generally positive 
feedback among the respondents signified student loans as a 

source of funding for this human capital mentioned by the theory. 

 
Methodology 
 

This study was conducted for two semesters, the second 

semester of 2022-2023 and the first semester of 2023-2024, 
among the first and second-year students from the CBA 

department at the UE - Manila. The study used a quantitative 

research method and a descriptive research design. Data 

collection took five weeks.        
 

Ethical Considerations 
 

An application for ethics review was submitted to the UE-
Manila Office of Research Coordination during the 1st semester of 

school year 2023-2024. Informed consent was obtained from the 

respondents.  

 
Respondents of the Study 

 

Respondents in the study included first and  second  year 

CBA students for the first semester of the school year 2023-2024. 
The total population in these year levels is 717 students. First and 

second year students were chosen because they are easier to work 

with, already enrolled in the university, and therefore affected by 
the increase in tuition fees. Slovin’s formula was used  to 

calculate the minimum sample size needed (Zach, 2023) which in 

this case was 257 students.  
 

Sampling Design 
 

The researchers used a stratified random sampling design 

in choosing the respondents (Thomas, 2020). This involves 
dividing the population into subgroups based on similar 

characteristics, then randomly selecting among the subgroups 

(Simkus, 2023).  In  the study, the  entire  population of  students  
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was divided among the five programs which were further 

subdivided into year levels. The researchers utilized the stratified 

random sampling to have a comparison of ratings among the 

different college programs. These programs are Business 

Management, Business Economics, Financial Management, 
Marketing Management, Management Accounting and 

Accountancy.        
 

Research Instrument 

 
An online and printed survey questionnaire was 

distributed via group chats exclusive to CBA students and QR 

code scanning.  Distribution of the printed survey was done inside 

the campus. The instrument consists of 25 questions divided into 
four sections: the general information of the respondents, the level 

of awareness toward student loans, the factors affecting the level 

of awareness, and the feedback.       
 

The classification of income into seven classes proposed by 

the Philippine Institute of Development Studies (2022)  was used 
by the researchers as a basis for the household income and the 

socioeconomic class. 

 

Excluding the first section, all questions were answered 
through a 4-point Likert Scale. The second part of the 

questionnaire consisted of thirteen descriptive statements 

according to a 4-point Likert scale measuring the respondents’ 
levels of awareness toward student loans. The Likert-scaled 

responses were assigned values as 1 = fully not aware, 2 = not 

aware, 3 = aware, and 4 = fully aware. The criteria for interpreting 
the Likert Scale were 3.50-4.00 = Fully Aware, 2.50 – 3.49 = 

Aware, 1.50 – 2.49 = Not Aware, and 1.00 – 1.49 Fully Not Aware. 

For the second and third part of the questionnaire, the Likert-
scaled responses were assigned values 1 = strongly disagree, 2 = 

disagree, 3 = agree, and 4 = strongly disagree. The criteria for 

interpreting the Likert Scale on these sections were 3.50-4.00 = 
Strongly Agree, 2.50 – 3.49 = Agree, 1.50 – 2.49 = Disagree, and 

1.00 – 1.49 Strongly Disagree. 
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Sampling 

 
 The table below shows the student population size for each 

program and the simple size from each program.  

 

College Program Population Size Sample Size 

Accountancy 331 119 

Management Accounting 68 24 

Business Management 139 50 

Business Economics 4 1 

Financial Management 91 33 

Marketing Management 84 30 

Total 717 257 

 
 The formula below was used to compute the sample size. 

             𝑛 =
𝑁

1+𝑁𝑒2 where e is the margin of error 

    at 5% 

 

                    𝑛 =
717

1+717(0.05)2 

 

                    𝑛 =  256.7592            
 

The population size was taken from the official list of students of 

the College of  Business Administration.  

 
Data Gathering Procedure and Validation of the Instrument(s) 

 

Pilot testing was held at the beginning of the research 
process and the printed surveys were distributed face-to-face. The 

results  of  the  pilot testing  underwent  a  reliability test where  a  
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Cronbach of 0.944 was obtained, interpreted as excellent based 

on Arof’s (2018) table of reliability.  
 

For the final data gathering, survey questionnaires, 

created with Google Forms, were distributed online to the 
respondents. Hard copies of the questionnaire were also 

distributed to the sample population to expedite the gathering of 

data. 

 
Data Analysis 

 

Descriptive statistics was utilized in this study to 
summarize factors and characteristics affecting the level of 

awareness toward student loans. 
 

The data gathered in this study using the survey 

questionnaires were analyzed using the following statistical tools. 
 

Frequency Percentage - was used to determine the 

respondents for each demographic profile. (e.g., gender, year level, 

etc.)   
 

Mean – was obtained by calculating the weight of the 

participant’s answers in the Likert scale from the survey 

questionnaires and was an essential measuring tool that helped 
gauge students' awareness levels regarding student loans, 

considering factors such as social media influence, societal 

influence, financial status, and UE institutional orientation. 
 

Mode – was used to measure the level of awareness of 

students regarding student loans.       
 

Standard Deviation – was used to assess the knowledge of 
UE - Manila CBA students or their familiarity with the concept of 

student loans. 

 
Results  
 

The results were segregated per college program. The 

responses to the questions regarding the demographic profile, the  
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level of awareness toward student loans, the factors affecting the 

level of awareness, and feedback are  summarized below. 
 

Table 3.  

The Demographic Profile of the Respondents in Terms of Gender 
 

 
 Table 3 shows that most of the respondents are female, 

with a percentage of 54.1% of the total population. 

 
Table 4.  

The Demographic Profile of the Respondents in Terms of Year Level 
 

Year Level 

Frequency/
Percentage 

BME BBE BFM BMM BSMA BSA Total 

1st Year 14 
28% 

1 
100% 

19 
57.6% 

9 
30% 

0 
0% 

63 
52.9% 

106 
41.25% 

2nd Year 36 

72% 

0 

0% 

14 

42.4% 

21 

70% 

24 

100% 

56 

47.1% 

151 

58.75% 

Total 50 1 33 30 24 119 257 

  

Gender 
Frequency/

Percentage 

BME BBE BFM BMM BSMA BSA Total 

Female 21 
42% 

0 
0% 

21 
63.6% 

14 
46.7% 

14 
58.3% 

69 
58% 

139 
54.09% 

Male 29 
58% 

1 
100% 

12 
36.4% 

16 
53.3% 

10 
41.7% 

50 
42% 

118 
45.91% 

Total 50 
100% 

1 
100% 

33 
100% 

30 
100% 

24 
100% 

119 
100% 

257 
100% 
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Table 4 shows that students from BS Accountancy 

constitute a large part of the respondents, with a total of 119 
respondents, which is 46.3% of the population. Most of the 

population in the conducted research consists of 2nd year 

students, comprising 58.8% of the total population, with 151 
students, and 1st year students account for 41.2% of the 

population, totaling 106 students. 

 

Table 5.  
The Demographic Profile of the Respondents in Terms of Family 
Income 
 

Monthly Family 
Income (Frequency 

and Percentage) 

BME BBE BFM BMM BSMA BSA Total 

Less than ₱10,597 

(Economic class eg 

poor, low middle 

middle, high middle, 
etc.) 

4 

8% 

0 4 

12.1% 

1 

3.3% 

3 

12.5% 

6 

5.0% 

18 

₱10,958 - ₱21,194 9 

18% 

0 6 

18.2% 

5 

16.7% 

2 

8.3% 

19 

16.0% 

41 

₱21,195 - ₱43,828 12 
24% 

0 4 
12.1% 

5 
16.7% 

7 
29.2% 

18 
15.1% 

46 

₱43,829 - ₱76,669 10 

20% 

1 

100% 

6 

18.2% 

12 

40% 

10 

41.6% 

31 

26.1% 

70 

₱76,670 - ₱131,484 0 0 4 
12.1% 

1 
3.3% 

0 6 
5.0% 

11 

₱131,485 - ₱219,140 7 

14% 

0 3 

9.1% 

4 

13.3% 

1 

4.2% 

23 

19.3% 

38 

More than ₱219,141 8 

16% 

0 6 

18.2% 

2 

6.7% 

1 

4.2% 

16 

13.4% 

33 

Total 50 
100% 

1 
100% 

33 
100% 

30 
100% 

24 
100% 

119 
100% 

257 
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Table 5 shows that respondents with a monthly family 
income ranging from ₱43,829 to ₱76,669 constituted 27% of the 

data from the survey. This income range belongs to the status 

middle class. This is followed by respondents coming from 
₱21,195 - ₱43,828 and ₱10,958 - ₱21,194 at 17.90% and 15.95% 

respectively. Furthermore, this is followed by incomes coming 

from the higher ranges at ₱131,485 - ₱219,140 and more than 

₱219,141 at 14.79% and 12.84% respectively. The lowest earning 
income group is at the second lowest among the group at 7%. 

Lastly, the income range of ₱76,670 - ₱131,484 constitutes the 

bottom with just 7% of respondents falling in this category. The 
Financial Management program has the most respondents in the 

highest income range, with 18.2% falling within the group. 

 
Table 5 shows that the sample (BSBA Major in Business 

Management) represents a broad range of family income levels. 

The highest representation is in the income range of ₱21,195- 
₱43,828, followed closely by ₱43,828 - ₱76,669, indicating that a 

significant portion of respondents belongs to the middle-income 

categories. There is only one respondent (BSBA Major in Business 

Economics or BBE) who falls within the monthly family income 
range of ₱43,829 - ₱76,669. 

 

The demographic profile of the surveyed respondents 
(BSBA Major in Financial Management or BFM) shows a diverse 

range of family income levels. This diversity is essential in 

understanding the perspectives of students coming from various 
economic backgrounds when it comes to student loans and 

financial aid. The demographic profile of the surveyed respondents 

(BSBA Major in Marketing Management or BMM) also indicates a 
diverse range of monthly family income levels, showing the 

economic diversity within the group. 

 
 The demographic profile of the surveyed respondents (BS 
in Management Accounting or BSMA) shows a diverse range of 

monthly family income levels. While a significant portion falls 

within the middle-income range (₱21,195 - ₱76,669) and others 
with family incomes less than ₱10,597, it is important to note that 
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there is representation from higher and lower income groups as 

well. 
 

The data presents the distribution of (BSBA Major in 

Accountancy or BSA) respondents in terms of their year level. It 
shows that out of the 119 respondents, 63 (52.9%) are in their 1st 

year, while 56 (47.1%) are in their 2nd year. 

 

Table 6.  
The Level of Awareness of UE - Manila CBA Students Regarding 
Student Loans 
 

LEVEL OF 
AWARENESS 
TOWARDS 
STUDENT 

LOANS 

Mean/SD/ 
Interpretation 

Mode/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Weighted 
Mean 

BME BBE BFM BMM BSMA BSA  

1. I am 
aware that 
the 
University of 
the East - 
Manila has 
a 
partnership 

with Bukas 
PH. 

1.82/1.08 
Not Aware 

4.00 
Fully 
Aware 

1.7/1.13 
Not Aware 

1.96/1.18 
Not Aware 

2.12/1.22 
Not Aware 

2.03/1.18 
Not Aware 

2.27/ 
Not 
Aware 

2. I am 
aware that 
Landbank, 
CHED 

UniFast, 

and BPI 
S.I.P for 
School are 
offering 
student loan 
services. 

2.38/1.30 
Not Aware 

4.00 
Fully 
Aware 

2.63/1.19 
Aware 

2.73/1.31 
Aware 

3.25/1.07 
Aware 

2.70/1.19 
Aware 

2.95/ 
Aware 

3. I am 

aware of the 
packages 
student 
loans can 

offer. 

2.30/1.16 

Not Aware 

1.00 

Fully Not 
Aware 

2.45/1.09 

Aware 

2.53/1.16 

Aware 

2.50/1.14 

Aware 

2.57/1.12 

Aware 

2.23/ 

Not 
Aware 

4. I am 2.90/1.24 2.00 2.97/1.07 3.20/1.06 3.12/1.11 3.07/1.05 2.88/ 
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aware of 

how student 
loans are 

paid in 
installments 

Not Aware Not Aware Aware Aware Aware Aware Aware 

5. I am 
aware of the 
selections 
for repaying 
student 
loans. 

2.46/1.31 
Not Aware 

3.00 
Aware 

2.24/1.11 
Not Aware 

2.90/1.15 
Aware 

2.87/1.07 
Aware 

2.59/1.15 
Aware 

2.68/ 
Aware 

6. I am 
aware of 
how student 
loans can 
help me 
finish my 
studies 

without 
worrying 
about 
educational 
expenses. 

2.90/1.09 
Aware 

4.00 
Fully 
Aware 

2.81/1.18 
Aware 

3.46/0.89 
Aware 

3.25/1.03 
Aware 

3.03/1.10 
Aware 

3.24/ 
Aware 

7. I am 
aware of the 

long-term 
implications 
of carrying 
student loan 
debt. 

2.78/1.25 
Aware 

4.00 
Fully 

Aware 

3.09/1.04 
Aware 

3.30/1.05 
Aware 

3.37/0.96 
Aware 

3.29/0.90 
Aware 

3.31/ 
Aware 

8. I am 
aware of the 

impact of 
student 
loans on my 
financial 
future. 

2.74/1.29 
Aware 

4.00 
Fully 

Aware 

3.51/0.90 
Fully 

Aware 

3.60/0.77 
Aware 

3.29/0.99 
Aware 

3.43/0.89 
Aware 

3.43/ 
Aware 

9. I am 
aware that 

student 
loans are 

paid with 
interest. 

3.10/1.21 
Aware 

4.00 
Fully 

Aware 

3.48/0.97 
Aware 

3.56/0.97 
Aware 

3.25/1.11 
Aware 

3.39/0.95 
Aware 

3.46/ 
Aware 
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10. I am 

aware that 
student 

loans’ 
requirement
s may differ 
from one 
another. 

2.82/1.11 

Aware 

4.00 

Fully 
Aware 

3.27/1.06 

Aware 

3.40/0.93 

Aware 

3.29/1.19 

Aware 

3.42/0.97 

Aware 

3.37/ 

Aware 

11. I am 
aware that 
student 
loans have a 
minimum 
and 
maximum 
loanable 
amount. 

2.80/1.19 
Aware 

4.00 
Fully 
Aware 

3.21/1.11 
Aware 

3.60/0.855 
Fully 
Aware 

3.20/0.93 
Aware 

3.22/1.00 
Aware 

3.34/ 
Aware 

12. I am 

aware of the 
difference 
between a 
student loan 
and a 
scholarship. 

3.04/1.15 

Aware 

4.00 

Fully 
Aware 

3.56/0.96 

Fully 
Aware 

3.90/0.30 

Fully 
Aware 

3.62/0.76 

Fully 
Aware 

3.56/0.85 

Fully 
Aware 

3.61/ 

Fully 
Aware 

13. I am 

aware that 
some 
student loan 
programs 
require the 

borrower to 
have a good 
credit 
standing. 

2.66/1.28 

Aware 

4.00 

Fully 
Aware 

3.12/0.99 3.43/0.93 

Aware 

3.25/0.98 

Aware 

3.29/0.98 

Aware 

3.29/ 

Aware 

Weighted 
Mean 

2.66/0.08 
Aware 

3.54/ 
Fully 
Aware 

2.93/0.08 
Aware 

2.66/0.08 
Aware 

3.10/0.12 
Aware 

3.05/1.03 
Aware 

3.08/ 
Aware 

 

 Table 6 shows that there is a mix of awareness levels 

among the (BSBA Major in Business Management or BME) 
respondents. The weighted mean score of 2.66 suggests that the 

respondents have a moderate level of awareness about student 

loans. 
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The (BSBA Major in Business Economics or BBE) 

respondent exhibits a remarkably high level of awareness when it 
comes to student loans. The overall finding indicates a strong 

foundation of knowledge and awareness among the students of 

the BSBA Major in Business Economics. 
 

The first statement suggests that the (BSBA Major in 

Financial Management or BFM) respondents are not highly aware 

of the university's partnership with Bukas PH, with a mean score 
indicating a lack of awareness. However, the second statement 

also suggests that the respondents have some level of awareness 

about these institutions offering student loan services, although 
the awareness level is not exceptionally high. 

 

The data indicates that the (BSBA Major in Marketing 
Management or BMM) respondents generally possess a moderate 

to high level of awareness regarding various aspects of student 

loans. The weighted mean score of 2.66 suggests that the 
respondents have an "Aware" level of understanding regarding 

student loans. 

 

The data indicates that the (BSBA Major in Management 
Accounting or BSMA) respondents generally possess a moderate 

to high level of awareness regarding student loans. While some 

aspects, such as the awareness of specific financial institutions 
offering student loan services and the understanding of how 

student loans work in terms of payments, show relatively high 

awareness scores, others, like the university's partnership with 
Bukas PH, have lower awareness levels, indicating room for 

improvement in disseminating such information. Overall, the 

weighted mean score of 3.10 suggests that, on the average, 
students have an "Aware" level of understanding regarding 

student loans. 

 

The data provided offers insights into the level of 
awareness among (BSBA Major in Accountancy or BSA) 

respondents regarding student loans. The results show that in the 

other  aspects  of  student  loans,  the  respondents  are  generally  



University of the East 

 

 

 

 

110 

aware, especially in terms of the difference between student loan 

and scholarship. 
 

 

Table 7.  
The Factors That Affect the Level of Awareness of Students in 
Terms of Social Influence 
 

 
Social 

Influence 

Mean/SD/ 
Interpretation 

Mode/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Weighted 
Mean 

BME BBE BFM BMM BSMA BSA  

1. I have 
heard of 
informat
ion 
about 

student 
loans 
from my 
peers 
(classma
tes and 
friends). 

2.04/0.98 
Not Aware 

4.00 
Fully 
Aware 

2.45/1.12 
Not Aware 

2.23/0.97 
Not Aware 

2.45/0.77 
Not Aware 

2.42/1.03 
Not Aware 

2.60/ 
Not 
Aware 

2. My 
peers 
are 
involved 
and 

exposed 
to 
student 

loans. 

2.08/0.92 
Not Aware 

3.00 
Fully 
Aware 

2.24/1.00 
Not Aware 

1.96/0.88 
Not Aware 

2.04/0.80 
Not Aware 

2.08/0.98 
Not Aware 

2.23/ 
Not 
Aware 

Weighted 
Mean 

2.06/0.04 
Not Aware 

3.5/Fully 
Aware 

2.34/0.08 
Not Aware 

2.10/0.05 
Not Aware 

2.24/0.01 
Not Aware 

2.25/1.00 
Not Aware 

2.42/ 
Not 
Aware 

 

 
 Table 7 suggests that the (BSBA Major in Business 

Management or BME) respondents have a relatively low level of 

awareness when it comes to social influence related to student 

loans and institutional orientation. The data collectively highlights 
a lack of social influence and peer awareness regarding student 

loans among the respondents. 
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The data indicates a high level of awareness of the (BSBA 
Major in Business Economics or BBE) respondent regarding the 

influence of their peers and social circles on their awareness of 

student loans. 
 

 The data suggests that there is a relatively low level of 

awareness among the (BSBA Major in Financial Management or 

BFM) respondents regarding student loans in the context of social 
influence. The mean score of 2.45 suggests that students are not 

particularly aware of their classmates and friends sharing 

information about student loans. Similarly, the mean score of 
2.24 on the second statement indicates that students perceive a 

lack of involvement and exposure of their peers to student loans. 

 
The data suggests that the (BSBA Major in Marketing 

Management or BMM) respondents have a relatively low level of 

awareness regarding student loans in the context of social 
influence and peer communication. The mean score of 1.967 also 

reflects that the respondents do not feel that their peers play a 

significant role in disseminating information or influencing 

awareness about student loans. 
 

The data suggests that the (BSBA Major in Management 

Accounting or BSMA) respondents generally have a relatively low 
level of awareness regarding student loans in the context of social 

influence and peer communication. The mean scores on both 

statements suggest that social influence has little to do with their 
level of awareness. 

 

The data provided suggests that the (BS Major in 
Accountancy or BSA) respondents have a low level of awareness 

when it comes to social influence related to student loans and 

institutional orientation. The mean score for the first statement is 

2.42, which indicates that the students are not aware nor heard of 
such information from peers. Consequently, the mean score for 

the second statement is 2.08. 
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Table 8.  

The Factors That Affect the Level of Awareness of Students in 

Terms of Social Media  

 

 
 The data provided indicates varying levels of awareness 

among the (BSBA Major in Business Management or BME) 
respondents regarding student loans through social media. 

Respondents are shown to be aware of and have encountered 

posts or information about student loans on social media 
platforms. However, they are less aware of advertisements related 

to student loans on streaming apps. 

 
 The first statement suggests that the (BSBA Major in 

Business Economics or BBE) respondent have seen posts or 

information related to student loans on social media. The second 
also indicates a high level of awareness among respondents. They 

have encountered advertisements related to student loans on 

 
 

Social 
Media 

Mean/SD/ 
Interpretation 

Mode/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Weighted 
Mean 

BME BBE BFM BMM BSMA BSA  

1. I have 

seen any 
posts on 
social 
media 
about 
student 
loans. 

2.52/1.12 

Aware 

4.00/Fully 

Aware 

2.54/1.03 

Aware 

2.76/1.04 

Aware 

2.54/0.93 

Aware 

2.85/1.03 

Aware 

2.87/ 

Aware 

2. I have 
seen 
advertise
ments on 
streaming 
apps 
about 
student 

loans. 

2.00/1.12 
Not Aware 

4.00 
Fully 
Aware 

2.39/1.22 
Aware 

2.40/1.00 
Aware 

2.20/0.83 
Not Aware 

2.75/1.03 
Aware 

2.62/ 
Aware 

Weighted 

Mean 
2.26/0.00

3 

Not Aware 

4.00/ 

Fully 

Aware 

2.46/0.13 

Aware 
2.58/0.02 

Aware 
2.37/0.06 

Not Aware 
2.80/1.03 

Aware 
2.75/ 

Aware 
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streaming apps. These are softwares that provide video streaming 

services. Since most of these apps are free, paid ads are shown 
during the streaming. 

 

The data indicates that the (BSBA Major in Financial 
Management or BFM) respondents have a moderate level of 

awareness regarding student loans in the context of social media 

The mean score of 2.54 on the first statement suggests that the 

respondents have a reasonable level of awareness when it comes 
to seeing posts or information related to student loans on social 

media. Moreover, the mean score of 2.39 on the second statement 

reflects on how students are somewhat aware of advertisements 
related to student loans on streaming apps. 

 

The data suggests that the (BSBA Major in Marketing 
Management or BMM) respondents have a moderate level of 

awareness regarding student loans through social media 

channels. It indicates that students have a reasonable level of 
awareness when it comes to encountering posts or information 

related to student loans on social media. 

 

The data indicates that the (BSBA Major in Management 
Accounting or BSMA) respondents have varying levels of 

awareness regarding student loans through social media 

channels. Based on the mean scores and interpretations, it 
appears that students have a moderate level of awareness 

regarding student loans through social media, particularly 

through posts and information on social media platforms. These 
posts are usually found on the social media accounts of the 

universities and other lending institutions for promotion. 

 
The data provided indicates a moderate level of awareness 

among the (BS Major in Accountancy or BSA) respondents 

regarding student loans through social media. 
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Table 9.  

The Factors That Affect the Level of Awareness of Students in 
Terms of Financial Status 
 

 

 Table 9 indicates that the (BSBA Major in Business 
Management or BME) respondents have varying levels of 

awareness regarding how their financial status affects their 

knowledge about student loans. The interpretation suggests that 
the respondents do not strongly perceive their financial status as 

affecting their knowledge about student loans. The provided data 

suggests that the (BSBA Major in Business Economics or BBE) 

respondent perceives financial status as having a significant 
impact on their awareness of student loans. 

 

The data suggests that the (BSBA Major in Financial 

Management or BFM) respondents have a moderate level of 
awareness regarding the impact of their financial status on their 

knowledge about student loans. This indicates that students are 

aware of the influence of their financial status on their awareness 
of student loans. 

 

The data indicates that the (BSBA Major in Marketing 

Management or BMM) respondents may not have a high level of 
awareness regarding how their financial status affects their 

knowledge of student loans. The statement suggests that students 

may not be highly aware of how their financial status influences 
their knowledge about student loans. 

 

The data suggests that the (BSBA Major in Management 
Accounting or BSMA) respondents are generally aware of the 

 
Financial 

Status 

Mean/SD/ 
Interpretation 

Mode/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Weighted 
Mean 

BME BBE BFM BMM BSMA BSA  

My 
financial 

status 
affected 
the way I 
know 
about 
student 
loans 

2.26/1.08 
Not Aware 

4.00 
Fully 

Aware 

2.66/1.05 
Aware 

2.33/0.95 
Not Aware 

2.66/0.88 
Aware 

2.73/0.97 
Aware 

2.77/ 
Aware 
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influence of their financial status on their knowledge about 

student loans. The mean score of 2.66 suggests that students 
recognize that their financial circumstances play a role in shaping 

their knowledge about student loans. 

 
The data indicates that the (BS Major in Accountancy or 

BSA) respondents have a less than confounding level of awareness 

regarding how their financial status affects their knowledge about 

student loans. 
 

Table 10.  

The Factors That Affect the Level of Awareness of Students in 
Terms of UE-Manila Institutional Orientation 
 

 
UE 
Institutional 

Orientation 

Mean/SD/ 
Interpretation 

Mode/ 
Interpretation 

Mean/SD/ 
Interprettion 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Weighted 
Mean 

BME BBE BFM BMM BSMA BSA  

1. The 
university 
provides 
flyers or 
conducts 
seminars 

about 
student 
loans and 
how it 
benefits the 
students. 

1.82/0.80 
Not Aware 

3.00 
Aware 

2.06/0.99 
Aware 

2.10/0.80 
Not Aware 

2.12/0.61 
Not Aware 

2.28/1.00 
Not Aware 

2.23/ 
Not 
Aware 

2. The 

university 
has the 
option to 
use student 
loans for 
tuition fee 
payment. 

2.36/1.06 

Not Aware 

3.00 

Aware 

2.69/1.13 

Aware 

2.60/0.93 

Aware 

2.75/0.83 

Aware 

2.61/1.03 

Aware 

2.67/ 

Aware 

Weighted 

Mean 

2.09/0.18 

Not Aware 

3.00/ 

Aware 

2.39/0.0

9 
Not 

Aware 

2.35/0.09 

Not Aware 

2.43/0.16 

Aware 

2.45/1.01 

Not Aware 

2.45/ 

Not 
Aware 



University of the East 

 

 

 

 

116 

Table 10 shows that the (BSBA Major in Business 

Management or BME) respondents do not strongly perceive the 
university’s efforts in providing them with student loan 

information through flyers and seminars. It also indicates the lack 

of awareness of the students in the use of student loans for 
tuition fee payment. 

 

Based on the mode scores and interpretations, the BSBA 

Major in Business Economics (BBE) respondent has a basic level 
of awareness regarding student loans and their availability for 

tuition fee payment. 

 
The first statement indicates that the (BSBA Major in 

Financial Management or BFM) respondents are not highly aware 

of the university's efforts to provide information about student 
loans through flyers or seminars. The mean score of 2.061 

suggests a relatively low level of awareness regarding these 

initiatives.  The second statement with a mean score of 2.69 
shows that students have a moderate level of awareness about the 

university's option to use student loans for tuition fee payment. 

 

 The data suggests that there is a varying level of 
awareness among the (BSBA Major in Marketing Management or 

BMM) respondents regarding student loans in the context of the 

university's institutional orientation. The mean score of 2.10 
suggests that there is limited awareness regarding these specific 

outreach methods. However, the mean score of 2.60 suggests that 

students have a moderate level of awareness regarding this 
aspect. 

 

The data suggests that the (BSBA Major in Management 
Accounting or BSMA) respondents have varying levels of 

awareness regarding student loans in the context of the 

university's institutional orientation. The first statement’s mean 

score of 2.12 indicates that students have a relatively low level of 
awareness about the university's efforts to provide information 

about student loans through flyers or seminars. The second 

statement’s mean score of 2.75 shows that students have a 
moderate level of awareness about the university's option to use 

student loans for tuition fee payment. 
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The data suggests that the (BSBA Major in Accountancy or 

BSA) respondents are not well-versed in the university’s efforts in 
providing them with student loan information through flyers and 

seminars. In contrast to this, the next statement indicates that 

the students are aware that there is an option for students to avail 
of the student loans for tuition fee payments. 

 

Table 11.  

Feedback of the Respondents for the Improvement of Student Loan 
Promotions 
 

 
 

FEEDBACK 

Mean/SD/ 
Interpretation 

Mode/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Mean/SD/ 
Interpretation 

Weighted 
Mean 

BME BBE BFM BMM BSMA BSA  

1. 1. I think 

that colleges 
and 
universities 
should be 
required to 
provide 
more 
comprehens

ive 
information 
about 
student 
loans and 

financial aid 
to student 

3.06/1.11 

Agree 

4.00 

Strongly 
Agree 

3.69/0.68 

Strongly 
Agree 

3.43/0.72 

Agree 
 

3.45/0.58 

Agree 

3.77/0.42 

Strongly 
Agree 

3.57/ 

Strongly 
Agree 

2.  I think 
lending 
institution 
and 
organization
s should be 
required to 
provide 

more 
comprehens

ive 
information 
about 

3.28/1.01 
Agree 

4.00 
Strongly 

Agree 

3.69/0.63 
Strongly 

Agree 

3.50/0.77 
Agree 

3.33/0.70 
Agree 

3.60/0.74 
Strongly 

Agree 

3.57/ 
Strongly 

Agree 



University of the East 

 

 

 

 

118 

 
 

student 

loans and 
financial aid 

to students 

3. The 
university 
should 
maximize 
the social 
media to 
inform the 
students 
regarding 
student 
loans 
information 

3.18/0.94 
Agree 

4.00 
Strongly 

Agree 

3.57/0.66 
Strongly 

Agree 

3.30/0.79 
Agree 

3.41/0.65 
Agree 

3.60/0.62 
Strongly 

Agree 

3.51/ 
Strongly 

Agree 

4.  Lending 
institutions 

and 
organization
s should 
maximize 
the social 
media to 
inform the 
students 

regarding 
student loan 
information. 

3.32/0.95 
Agree 

4.00 
Strongly 

Agree 

3.63/0.65 
Strongly 

Agree 

3.40/0.81 
Agree 

3.41/0.65 
Agree 

3.66/0.59 
Strongly 

Agree 

3.57/ 
Strongly 

Agree 

5.  Lending 

institutions 
and 
organization
s should 
consider 
having 
student loan 
fairs where 
they go to 
different 
schools to 

promote 
various loan 
programs. 

3.26/1.00 

Agree 

4.00 

Strongly 
Agree 

3.57/0.66 

Strongly 
Agree 

3.40/0.81 

Agree 

3.41/0.65 

Agree 

3.61/0.67 

Strongly 
Agree 

3.54/ 

Strongly 
Agree 
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Table 11 shows a generally positive consensus 

among (BSBA Major in Business Management or BME) 
respondents on several key points related to student loans and 

financial aid. 

 
The feedback provided suggests strong agreement of the 

(BSBA Major in Business Economics or BBE) respondent on 

various aspects related to student loans and financial aid. 

 
The feedback from the (BSBA Major in Financial 

Management or BFM) respondents indicates a strong consensus 

on various aspects related to student loans and financial aid. The 
feedback shows a unified perspective among respondents 

regarding the need for comprehensive information about student 

loans and financial aid, active involvement of educational 
institutions and financial organizations, and the use of modern 

communication channels and outreach programs to empower 

students with the knowledge they need to make informed financial 
decisions about their education. 

 

The feedback provided by the (BSBA Major in Marketing 

Management or BMM) respondents indicates a general agreement 
on the importance of comprehensive information about student 

loans and financial aid, as well as the role of educational 

institutions and lending organizations in providing this 
information.  

 

 The feedback from the (BSBA Major in Management 
Accounting or BSMA) respondents indicates a generally favorable 

consensus on various aspects related to student loans and 

financial aid. 
 

The feedback data provided reflects a generally strong and 

positive consensus among (BS Major in Accountancy or BSA) 

respondents on the feedback regarding the student loans. In all 
the questions addressed in the data, the respondents have 

strongly agreed on the promotions of student loans to the 

students and that social media should be utilized in their 
promotion. 
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     Discussion 

 

The tables concerning the level of awareness of UE-Manila 
CBA students regarding student loans can be suggestive of what 

was stated by Zhang (2020), where consumers consider the idea of 

brand awareness as an essential marketing aspect. The survey 
conducted by the researchers showed respondents to be lacking in 

awareness of loaning companies such as Bukas PH due to its lack 

of exposure since it is not a well-known company. On the 

contrary, private loaning companies such as BPI, Landbank, and 

CHED are not hard to recognize as these are well-known 
institutions catering to various financial services such as 

scholarships, installment plans, and student loans. 

 
 The awareness of the respondents on the structure and 

policies of loans corroborates with the study of Markle (2019), 

which states that undergraduate students tend to have adequate 
knowledge of finance and student loans. Moreover, since all the 

respondents of this study are enrolled in business programs, the 

researchers can corroborate this with the study of Stutz (2019), 
inferring that business major students have a better 

understanding of loans. In general, the respondents were shown 

to  display the right mindset and interest on loans. This growing 

interest of the respondents agrees with Tinto’s Student Departure 
Model and Mbah’s (2022). 

 

 Although the Business Economics program scored the 
highest in this section, the sole respondent cannot be a 

representation of the whole population. Respondents from the 

Financial Management and Accountancy program scored higher 
than the other programs, which corroborates with Fischietto’s 

(2016) study wherein students with financial courses are more 

aware with loans. There were also observations that were 
contradicting with each other, such as the lack of awareness of 

the university’s partnership with Bukas PH and the adequate 

knowledge on the institutions extending loans to the university. 
This is due to Bukas PH being a lesser known name than the 

other institutions mentioned such as CHED, BPI and Landbank. 

 

 For the family income, the Accountancy program had the 
most students within the highest family income range. It is worth 
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noting that students under the said program had also scored the 

highest in the other factors affecting the awareness on student 
loans. This corroborates with the article written by Wagner (2019) 

that states how people with higher income have higher levels of 

financial literacy. 
 

 For the factors affecting the level of awareness in terms of 

social influence, social media, financial status and UE 

Institutional Orientation, the results corroborate with the study 

conducted by Pfordten (2022), who stated that social media has 
had a large impact in the students’ repayment of loans. Social 

Media has been an important ground for exchange of information, 

and lending institutions have been using this to promote their 
products. For a comparison among the college programs, the 

respondents from the Accountancy program had scored the 

highest among all the subsections except for the social influence 
where Financial Management majors scored higher. Social 

influence, as reflected from the results, does not affect the 

awareness of the students on student loans. The low scores 
among the programs suggests that the respondents’ peers or 

family members are likely not involved in loans and the subject 

matter is seldom discussed among themselves. 

 
 Lastly for the feedback, the results show that the 

respondents strongly agree on most of the descriptive statements 

except for item no. 3 "The university should maximize social 
media to inform students regarding student loan information," 

which most of the respondents agree with. According to a study 

performed by Kyaw (2020), young adults rely on the financial 
education taught in schools. The researchers can conclude that 

when given the right exposure to financial education, students 

can learn more about loans and how they can be effectively used. 
Again, respondents from the Accountancy program had scored the 

highest. This also endorses the Human Capital Theory mentioned 

earlier because students who would want to invest in their own 

capital will have to find ways of funding their education. 
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Summary of Findings, Conclusions, and Recommendations 

 
Summary of Findings: 

 

Demographic profile of the respondents 
 

Based on the survey results, most of the respondents are 

female, with a percentage of 54.1% of the total population. Most of 

the respondents with a monthly family income ranging from 
₱43,829 to ₱76,669 constituted 27% of the data from the survey. 

Students from BS Accountancy constitute a large part of the 

respondents, with a total of 119 respondents, which is 46.3% of 
the population. Most of the population in the conducted research 

consists of 2nd students, comprising 58.8% of the total population, 

with 151 students, and 1st-year students account for 41.2% of 
the population, totaling 106 students. 

 

Level of Awareness of UE CBA students regarding Student 
Loan 

 

 The results of the survey have shown that the 1st and 

2ndyear students from the College of Business Administration are 
aware of student loans in general because they agreed with the 

statements I am aware that Landbank, CHED UniFast, and BPI 
S.I.P for School are offering student loan services, I am aware of 
how student loans are paid in installments, I am aware of the 
selections for repaying student loans, I am aware of how student 
loans can help me finish my studies without worrying about 
educational expenses, etc. However, the students are not aware of 

the partnership between the UE-Manila and Bukas PH.  

 

Factors that affect the level of awareness in terms of the 
following: Social Influence, Social Media, Financial Status, 

and UE Institutional Orientation 

 
The data gathered show differences in opinion among 

respondents about factors that affect the level of awareness in 

terms of Social Influence, Social Media, Financial Status, and UE 
Institutional Orientation. On the other hand, the respondents 

generally agreed with the statements indicating that they have 

come across information on social media about student loans, 
that their financial situation has influenced their knowledge about 
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student loans, and that the university provides the option to use 

student loans for paying tuition fees. 
 

Conclusions 

 
The respondents' knowledge toward student loans is 

generally favorable. The researchers can conclude that the 

students have a fair general knowledge of student loans regarding 

the benefits, structure, requirements, and policies. The students 
from the BSBA Major in Accountancy scored the highest level of 

awareness. However, although the respondents are aware that 

some lending institutions extend loans to students, they are not 
aware that the University of the East is also in partnership with 

the lesser-known institutions. 

 
It is also concluded that social influence regarding the 

respondents' peers played little to no role in their awareness of 

student loans. Almost all students are not integrated with these 
loans as to how society influences them. The lack of information 

given by advertisements and the university regarding seminars 

and promotion has led to a subpar response. 

 
On the other hand, social media allows the respondents to 

be better aware of student loans. Moreover, students are aware of 

having loans as an alternative mode of payment for tuition fees. 
 

The feedback shows a unified perspective among 

respondents regarding the need for comprehensive information 
about student loans and financial aid, active involvement of 

educational institutions and financial organizations, and the use 

of various communication channels and outreach programs to 
empower students with the knowledge they need to make 

informed financial decisions about their education. These findings 

underscore the importance of collaborative efforts between 

educational institutions and financial organizations to support 
students in their pursuit of higher education. The overwhelming 

support of the respondents toward the improvement of promotions 

on student loans signifies a more enhanced collaboration for the 
lending institutions and the university. Because social media is 
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where information on student loans is disseminated more quickly, 

the university and the lending institutions can utilize this. 
 

 The results suggest that a favorable knowledge on student 

loans will allow institutions to better communicate ways of 
promoting this financial assistance. 

 

Recommendations 

 
The researchers suggest that the university incorporate 

more effective ways of promoting its partnerships with other 

lending institutions. Social media and other means of 
advertisement should be utilized. The university can also continue 

to promote student loans through flyers found in the windows of 

the cashier’s office, but more elaborately in such a way that the 
students can notice them. The researchers also suggest that the 

university give more comprehensive information to students 

regarding these loans along with the policies and packages. The 
university can provide short-term courses and organize loan fairs 

to integrate the students into loan programs. Students who 

struggle to settle their tuition fees can explore different loans 

lending institutions provide to lessen their financial burden. 
Students should be encouraged to have peer-to-peer 

communication about loans. Parents and relatives are encouraged 

to learn about student loans to keep them informed on the 
alternative ways of settling student debt. Lending institutions can 

use this study as a reference on how students get information on 

student loans and how such information should be disseminated. 
This research can also be used for future studies involving 

different respondents from other programs. Future researchers 

can also utilize this study to assess how much students perceive 
student loan information. It is recommended that further research 

be conducted to better understand the level of awareness of 

students regarding loans and the other factors that were not a 

part of the study. 
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